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INTRODUCTION

Packages are assigned to delivery trucks at a shipping center.
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A combination of known and predicted deliveries is assigned to delivery
trucks at a shipping center.
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CHAPTER 0

Machine learning generates a predictive model from data.
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Scoring: A model generates a prediction for an individual.

Survey responses to the question, “What percentage of ML models
(created by you or your colleagues with the intention of being deployed)
have actually been deployed?” Total respondents: 114.
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Survey responses to the question, “What is the main impediment to model
deployment?” Total respondents: 114.

The Gartner hype cycle for technology.
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CHAPTER 2
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CHAPTER 3
Corresponding with the sidebar below, "The Profit of Response Modeling," here is a
spreadsheet detailing the calculations, which you may copy and toy with at will. NOTE –
PLEASE DO NOT REQUEST PERMISSION TO EDIT; INSTEAD, MAKE A COPY THAT YOU
CAN EDIT.

https://docs.google.com/spreadsheets/d/1sLp2sGxTZKH0FW4x-ViukfZ-RsCYDrD9B-ReuMZus8M/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1sLp2sGxTZKH0FW4x-ViukfZ-RsCYDrD9B-ReuMZus8M/edit?usp=sharing
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Corresponding with the sidebar below, “The Profit of Credit Scoring,” here is a spreadsheet with
the fraud example's calculations so that you can try out changes to the scenario at will. NOTE –
PLEASE DO NOT REQUEST PERMISSION TO EDIT; INSTEAD MAKE A COPY THAT YOU
CAN EDIT.

People in order of their TV size (a zero means they have no TV). Those
with a raised hand are subscribed to HBO.

https://docs.google.com/spreadsheets/d/12dKRw4TYmqwbAkp3VRTwt5gUe1rnLweg0EHfRBQHcIc/edit?usp=sharingg
https://docs.google.com/spreadsheets/d/12dKRw4TYmqwbAkp3VRTwt5gUe1rnLweg0EHfRBQHcIc/edit?usp=sharingg
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First 100 cases:

101111111101111011110011111101111110111111111111101111100111111101
1111101111011111001110111110110111

Middle 100 cases:

10110100010110101110001000101111011100000110101110100110110100
10001011101101000101101110101101110000

Last 100 cases:

110000000010100100001000000010000000001000010000010000011000
0000100100001000011000010000100000100100
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A profit curve.
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CHAPTER 4

(Note the following table is not directly referred to in the audiobook:)



The AI Playbook Copyright © Eric Siegel, 2024 – all rights reserved

Three rows of training data for modeling response to an ad for a university.
Only a sample of the input variables (columns) are shown. Grade 14
means the second year of college.
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A photograph of a person wearing a hat is still easy to discern with noise
added.

Banks provide data to develop Falcon’s fraud detection model and Falcon
deploys that model for each bank.
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CHAPTER 5

A decision tree to predict ad response. Start at the top. If the answer is yes,
go left; otherwise, go right.

Scoring: A model generates a prediction for an individual.
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